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[Iporpamy pekoMeH0BaHO 110 3aTBepkeHHs] BueHoro pajaoro corionoriunoro gakyasrery XHY imeni
B.H. Kapa3zina

[IpoTtokon Big «26» uepBHst 2024 poky, npotokon Ne 9
PO3POBHUKMU [MTPOI'PAMU:

Baiinak Tersna MuxaiiniBHa, KaHIUIAT COLIONIOITYHUX HAYK, OUEHT Kadeapy MPUKIIAIHOI COIioIoril Ta
ColliaJTbHUX KOMYHIKaIlii

[Iporpamy cxBajeHo Ha 3aciiaHH1 Kaeapu
MIPUKJIIATHOT COIIOJIOTII Ta COIIaIbHUX KOMYHIKAIIIH COI[IONIOTTYHOTO (DaKyapTeTy
[TpoTtokon Bixg «07» uepBHs 2024 poxy Ne 11

3aBinzyBauka Kadenpu
MIPUKJIIATHOT COIIOIOTIT
Ta COIlaTbHUX KOMYHIKAI[IH Ipuna COJITATEHKO

[Iporpamy moropKeHoO 3 TapaHTOM (KEPIBHUKOM MPOEKTHOI TPYIH) OCBITHBO-TIPO(eCciitHOT
nporpamMu «CoIialIbHO-TIOJIITHYH] Ta MAPKETHHT OB JTOCITIKEHHS

["apaHT OCBITHBO-TIPOdECIITHOT MpOTrpaMu Onena MYPAJISIH

[Tporpamy moromkeHo HayKOBO-METOJMYHOIO KOMICi€I0
COIIOJIOTTYHOTO (haKyIbTETy

[Ipotokoun Bin «24» yepBHs 2024 poxy Ne 8
['onoBa HayKOBO-METOIMYHA KOMICIsl COIIOTIOTIYHOTO (haKyIbTeTy

/ h & .

FOnis COPOKA



BCTYII

[Iporpama HaByanbHOi AUCUMIUIIHA «IIpaKTMUHUI MapKETUHI» CKIaJIeHa
BIJIIOBIAHO 10

OCBITHBO-TIpOQeCciiiHOi mnporpamu MmAroToBkd «CouiaabHO-MONITUYHI Ta

MapKETHHTOB1 JOCIIIPKEHHSI»

nepiioro (0akaaaBpChKoro) piBHS BUIIIOI OCBITH

cnenianbHOCTi - 054 - Cowiosoris

1. Onuc HABYAJIBLHOI JUCIHUILTIHA

1.1. MeToto BUKJIaJJaHHsI HABYAJIbHOT AUCIUIUTIHA € (POPMYBAHHS Y CTY/I€HTIB
ySIBJI€Hb NPO CYTHICTh MPAaKTUYHUH-MApPKETUHTY, a TAaKOXX BMIHHS IJIJaHYBaTH,
3MIIACHIOBATH 1 KOHTPOJIIOBATH MapPKETUHTOBY KOMYHIKAIIIIO 32 JIOMIOMOT0I0 IHTEPHET

pecypcis.

1.2. OcHOBHI 3aBJaHHsI BUBYEHHS AUCIUIUIIHUA. J[J1a peanizallii mocTaBiIeHO1
METH HeOOX1IHE BUKOHAHHS TaKUX 3aBJIaHb, SK: JOCSITTH PO3YMIHHS CTYJACHTaMHU, K
OyayeTbcsi MApKETUHIOBl KOMYHIKAI[li Ha MPAKTUIIl B IHTEPHET; y SKUX BIJHOCHHAX
3HAXOATHCS YYACHUKHU KOMYHIKAIIT i Yac 3M1MCHEHHSI MapKETUHTOBUX 3aXO/IIB B
IHTEpHET; K1 YUHHUKHU BILUIUBAIOTHh Ha €()eKTUBHICTh MAPKETHUHTOBY JISUTbHICTD.

1.3. KinbkicTh KpeauTiB: 3

1.4. 3aranpHa KUIbKICTH TOaMH - 90

1.5. XapakTepucTiKa HaBYaIbHOT TUCITUTLIIHN

OO00B’s3K0Ba

Jlenna ¢opma HaBuaHHS | 3aoyHa (nucTaHIiiHa) hopmMa HaBYaHHS
Pik miarotoBku
4-ii | 4-it
CemecTtp
8-it | 8-it
Jlexui
20 ron. | 8 rox.

[TpakTu4Hi, cCEeMIHAPCHKI 3aHITTS

20 ron. | 4 ron.

JlaGopaTtopHi 3aHITTS




CamocriiiHa po00Ta, y TOMY YHCII

50 ron. | 78 ron.

y TOMY YHUCJI1 IHMBIAyalbH1 3aBIaHHS

1.6. 3annanoBaH1 pe3yJbTaTh HaBYaHHS

3rifHO 3 BUMOTaMU OCBITHBO-NIPOQECIHOT (OCBITHRO-HAYKOBOi) MpOrpamu,
3100yBayl MOBUHHI HA0yTH KOMIETEHTHOCTI Ta JEMOHCTPYBaTH TaKi PE3yJbTaTH
HaBYaHHS:

[lepenik nmpenMeTHUX KOMIIETEHTHOCTEH 3/100yBava BUIIO1 OCBITH:

3arajibHl KOMIIETEHTHOCTI
3K 01 31aTHICTh 3aCTOCOBYBATH 3HAHHS B MPAKTUYHUX CUTYAIlISIX

3K 05 3MaTHICTh CHUIKYBAaTUCS 3 MPEACTaBHUKAMH IHIIUX MpodeciitHux
rpyn pi3HOTO piBHS (3 €KCHepTaMH 3 IHIIHUX Tally3eld 3HAHb/BUJ1B
€KOHOMIYHO1 JISTTBHOCTI).

3K 08 3MaTHICTh BUUTHUCS 1 OBOJIOIBATH CyYaCHUMU 3HAHHSIMHU.

CrnemnianbHi (haxoBi, MpeIMETHI) KOMIIETEHTHOCTI

CK 09 3HaHHS TEOPETHYHHUX Ta METOJOJIOTIYHMX OCHOB MAapKETHHTOBOI
TISTTLHOCTI, BOJIOAIHHA MeToJaMu 300py Ta aHalizy MapKEeTHHTOBOI
iHbopMaIrii

Pe3ynbratn HaBuaHHs

PH 04 IlosicHioBaTH 3aKOHOMIPHOCTI Ta OCOOJTUBOCTI PO3BUTKY 1 (YHKIIIOHYBaHHS
COIIAJIbHUX SIBUII Y KOHTEKCTI podeciiftHnX 3a1a4.

PH 06 EdextuBHO BUKOHYBaTH pi3Hi poii (30KpemMa opraizaTopa, KOMyHIKaTopa,
KPUTHKA, TEHepaTopa 1/1ei, BUKOHABISI TOIIO) Yy KOMaHII B MPOIECI
BUpIICHHS (PaXxOBUX 3a/1a4.

PH 07 BmitTa BukopuctoByBatH iH(GOPMAIITHOKOMYHIKAIIHHI TEXHOJOTIl Yy
IpoIIeci MONIyKY, 300py Ta aHaIi3y COII0JIOTIYHOI iH(OopMaIrii.

PH 08 OOrpyHTOBYBaTH BIIACHY IMO3HIIII0, pOOUTH Ta apryMEHTYBAaTH CaMOCTIHI
BHUCHOBKH 32 pe3yJIbTaTaMU JIOCIIKEHB 1 aHami3y mpodeciitHoi JiTeparypu.

PH 11 Ilpe3entyBatn pe3yabTaTd BJIACHUX JAOCHIKEHb JUisl  (axiBUIB 1
HedaxiBIB.



PH 12 3Hatu Ta JOTPUMYBATUCS ETUYHMX HOPM MPOQECIiiHOl AisNIBHOCTI
COLII0JIOTA.

BuknananHs JUCHUIUTIHU IPOBOJUTHCS y AUCTAHLIMHOMY QopMaTi y 3B A3KY
3 BBEJICHHSIM BOEHHOI'O CTaHy B YKpaiHi BiANOB1AHO A0 YKa3y IIpesunenra Ykpainu
BiJ 24 moTtoro 2022 poky Ne 64/2022 «IIpo BBelleHHS BOEHHOI'O CTaHy B YKpaiH1»,
3arBep/ukeHoro 3akoHoM Ykpainu Ne 2102-1X Bin 24.02.2022 p., [Inatpopmamu
JTUcTaHIiiHOrO HaBuaHHs € Zoom, Telegram 1 Google Apps.



2. TeMaTHYHHUI IJIAaH HABYAJIBLHOI JUCIUILIIHA

Tema 1 Mapxkemune 6 ingpopmayitinomy cycniibcmeai

[HonsTTs MapkeTHHTY. Tpu XBUIII TEXHOJIOTTYHOTO MTPOTPECY, SIK1 BIULTMHYJIN Ha
013Hec B IUIOMY, Ta Ha MapkeTUHroBi crparerii. Web 1.0, Web 2.0, ax TexHomoris
BeO-caliTiB, fKi IHTErpyIOTh CTBOpeHHMU KopuctyBauamu koHTeHT (UGC User
Generated Content) ra UX (User Experience). Web 3.0, sik TeXHOJIOTiSI CEMaHTHYHOT
MEpexi Ta WTYYHOro iHtenekry, omokueiiny, NFT. CemanTnuna Mepexa (simantic
web SW), cemaHTHYHI MeTaIaHi.

MeTaBcecBIT SIK TEJIENPHUCYTHICTh Yy BIpTyalibHOMY cepenoBuill. Crocobu
B3aeMoii 31 crnokuBauamMu y MetaBcecBiti. biznec y MeraBcecsiti. [lpukianu
MapKETUHTOBHUX KaMmMaHiil y MeraBcecBiTi. MapkeTurosa crpareris B MeTaBcecBITi.

Macmtabu enekTpoHHOI KoMepitii. [HTepHeT cepeaoBHILE TSI MAPKETHHTY.

Tema 2 3azanvna xapakxmepucmura iHmepHem-uapKemuHay K
CYUACHO20 NPOABY NPAKMUUHO20 MAPKEMUHSY

[aTepuer-mapkeTuHr . Merta [HTEepHET-MapKeTUHTY, 3aBAaHHs. OHialH
mapkeTtuHroBuii Mikc. Crpateris InTepHeT-mapkeTHHTy 100 mnpoaykry. YTIL.
[Tporpama sk mociyra (SaaS) - mpoAyKT y BUIJISAI Iporpam it croxusadiB. L{imi
I[IHOYTBOPECHHS, HA OCHOBI BUKOPHCTAaHHS, HAa OCHOBI KOPHICTyBada, Ha OCHOBI
¢dbynkmii. Ctpaterii InTepHer-MapkeTuHry mopo IiHu: Freemium, enwHa craBKa
Tomo. Miciis mpocyBaHHs iHTepHET-013Hecy. [Ipuknaan onnaifH-Micub 175 Oi3HeCY.
Mapxketiuieiic (OHJIaH-PUHOK) SIK CaWT E€JIEKTPOHHOI KOMEpIlii, SKUW MPOIOHYE
O6arato pi3HUX MPOAYKTIB Big OaratboX pi3HUX MpoaaBiiB. OCHOBHI KaHalu
PO3MOBCIOI>KEHHST OHJIAMH.

biznec-cuctemu InrepHer-mapketunr y: B2B (business-to-business), B2C
(business-to-consumer), P2P (peer-to-peer). Omni-channel — migxox. OcHOBHI
ocobmmBocTi IHTepHET-MapkeTunry. CHiBBIIHOIICHHS [HTEpHET-MapKETHHT a Ta

uudpoBoro mapketunra. Bugau [HTepHEeT-MapKeTUHTY.



Tema 3. Cmpamezisi npakmuiuHo20-MapKemunay

[Tonsitrss ctparerii. CTBOpEeHHS CHUIBHOI INHHOCTI. Micis, LI, IIHHICHA
npono3uilis. Kpurepii mepexkoHNIMBOI LIHHICHOI Mpomno3uilii. TumM IHHOCTHUX
Mpono3ulliii Ha oHaiH matdopmax. [TlodyaoBa kiieHTCHKOI cTpaTerii. CerMmeHTairist
ayIuTOpil SIK CTpaTerii, fKa IPYHTYETbCS Ha BU3HAYEHHI MIATPYN Yy ULUILOBIN
aynmuTopii 3 METOK HaJaHHs OUIbII aJanTOBaHUX TMOBIJOMJIEHb 1 CTBOPEHHS
MIIHIIUX 3B’s13K1B. PoJjb MOBENIHKOBUX XapaKTepuCTUK y cermeHTtanli. LlinboBa
aynutopist. KieHTChbKUi HIISX Ta MapKETUHIOBa BOPOHKA. «KITIEHTCHKUM HIISAX» K
ocHoBa  llpakTH4HMIT-MapKeTHHIOBOi cTpaTerii. MapKeTHHroBa BOpPOHKa B
KOHTEKCTI BeO-CTOpiHKUA. MaKeT 0COOMCTOCTI, SIKMI HaJla€ ysIBJICHHS PO 1/1€aJIbHOTO
kiieHTa. [IpomoriitHi iHIIATHBH AK HaOlp 3aX0iB, 11O AONOMAraloTh MPOCYBaTU

O13HEC OHJIANH.

Tema 4 SMM — npakmuunuti mapkemune y COYianbHUx Mepexrcax

[IpocyBanusa B comianibHUX Mepexkax (SMM). 3aBmanns SMM. Hampsivu
MapKETHHTOBOI JISJIBHOCTI B COIIAJIBHUX Mepekax. MexaHnka KOHKYPCIB Ta aKIlii y
coialbHUX Mepekax. BipycHuit koHTeHT. [lomymsapHi comianbHi MEepexi: ayIuTopis
Ta peKJIaMHI MOKJIMBOCTI. 3aBAaHHsl MapkeTojora B SMM B 3anexxHocTi Bif chepu
6i3Hecy. [HCTpyMEHTH MOHITOPUHTY COIIaJIbHUX MEpPeK. TapreTHHT Ta peTapreTHHT

y COLIIaTbHUX MEpPEeKax

Tema 5. Konmekcmua pexnama sik iLCMpyMeHm iHmepHem-uapKemuHay

[ToHsATTS Ta iCTOpiA KOHTEKCTHOI peKIaMH. PMHOK KOHTEKCTHOI peKjamHu.
VYyacHUKM KOHTEKCTHOI pekiiamu. MeTa, 3aBJaHHs Ta BUJIU KOHTEKCTHOI PEKJIaMHU.
Tapretunr ta perapretus. llepeBarn Ta HEOMIKM KOHTEKCTHOI pekiaamu. Mogemri
IIHOYTBOPEHHSI 1 OIUIaTH KOHTEKCTHOI pekjaaMu. CucteMu [IJsi PO3MILIECHHS

KOHTEKCTHOI pekiamMu Ta (akTopu, 10 BH3HA4yalOTh ix BuOip. ETanu 3amycky



pekiIamMHO1 kamnaHii. Buau 1 napameTpu BIIMOBIIHOCTI KIIFOUOBUX cHiB. CTpyKTypa

akkayHta B Google Ads.

Tema 6 SEO sax incmpymenm npakmuiuno2o MapkemuHney 6 inmepHemi

[TomykoBa ontumizauii caty: moHATTA, MeTa, 3apnanns. SERP. TlourykoBuit
3anut Ta foro tunu. CeMaHTHYHE SAPO Ta METOAM Horo (popmyBaHHs. ['pynyBaHHs
(knactepu3zallisi) 3aUTIB B paMKax ceMaHTU4HOro siapa. [ligxoau nns popMmyBaHHS
CTPYKTYpPH CalTy 3 METOI0 3aTpMMaHHs YyBaru CIOXUBaya Ha CTOPIHII Ta
CTUMYJIIOBaHHS MOTPIOHOI JJIs mpoaaBs Jii. UMHHUKYA paHXyBaHHS MMOCUJIaHb Ha
CalT y MOIIYKOBUX cHcTeMax. BHYTpIIIHS Ta 30BHIIIHSA onTuUMizaiis. OTpuMaHHs

30BHIIIHIX TOCHJIaHb (TPUPOAHI + 3aKyIIBIs).

Tema 7. Email-mapkemune

[Tonsitrsa, 3amaui Email-mapkerunry. OcobiuBocTi cTparterii Ta mnepeBaru
email-mapketunry. ®opmyBaHHs 0a3u mnepenuiaTHUKIB. CTBOPEHHS CTOPIHOK
saxomyienHs (Landing page, Lead-capture Page, Squeeze Page). Buau marepianis s
CTOPIHOK 3aXOIUICHHS KOHTaKTiB. CTpaTeris CTBOPEHHsI CTOPIHKHM 3aXoruieHHsS b.
Hina. CkiamoBi CTOPIHKY 3aXOIUJICHHS MEPEAIUIaTHUKIB. BUIU €IEeKTPOHHUX JIMCTIB.

Bumoru ta crpykrypa Email. [Tokaznuku epekTuBHOCTI B email-MapKkeTHHTY

Tema 8. Koumenm-mapkemune

[ToHATTS KOHTEHT-MapKETUHTY Ta CIIBBIIHOLIEHHS 3 1HOAYH MapKETHHTOM.
i1 koHTeHT-MapkeTUHTy. CKIIaI0Bi KOHTEHT-MapKeTHHTY. KOHTeHT-MapKeTHHTOBa
cTparerisi Ta yMoBH ii moOynoBu. Kananu mommpenHs koHTeHTy. Etanmu peanizarii
KOHTEHT-MapKeTUHroBoi ctpaterii. SEO- ta LSI-komnipaiitunr. Xapakrepuctuku LSI
crarri. Tpurepm y KOHTeHT-MapkeTuHry. Cmocobm MoHeTH3alii y KOHTEHT-
MapkeTuHry. Marpuusg koHTeHTy 3a M. CrenznepoMm. Buam KOHTEHTy, IO

BUKOPHUCTOBYETHCSI B IHTEPHET-MapPKETHUHTY .



3. CTpyKTypa HABYAJIbHOI AUCHUILIIHU

HazBu po3ninis i
TEM

KinpkicTh Toana

neHHa Gpopma

3aouyHa (popma

yChOT

yChOT

y TOMY YHCI1

A |0 |nab |iHa | c.p. 0

y TOMY YHCII1
a1 | 1 |mal | 1Hg

c.p

1

3/4] 5|6 | 7 8

9110 11 | 12

13

Tema 1 MapkeTunr
B iH(poOpMaLIiHOMY
CYCIUIbCTBI

10

2 | 2 6 10

Tema 2 3aranbHa
XapaKTEPUCTHKA
IHTEepHeT-
MapKETHUHTY SIK
Cy4acCHOTO MPOSIBY
MPAKTUYHOTO
MapKETHHTY

14

Tema 3 CTpareris
PaKTUYHOTO-
MapKEeTHHTY

14

Tema 4 SMM —
MPaKTUYHUI
MapKETHUHT y
COLTBHUX
Mepexax

10

Tema 5
KonTekcTHa
pekiama siK
THCTPYMEHT
IHTEpHET-
MapKeTHHTY

10

Tema 6 SEO sk
IHCTpYMEHT
MIPAKTUYHOTO
MapKeTHHTY B
IHTEPHETI1

10

Tema 7 Email-
MapKETHHT

10

14

Tema 8 Kourenr-
MAapKETHHT

12

12




90 (20|20 50 90 4| 8 78
4. Temu ceMiHAPCBLKHUX 3aHATH
4.1 TemMu ceMiHAPCbKHUX 3aHATH [I.B.
No HazBa temu KinpkicTb
3/ TOJIUH
1 | Tema 1 MapkeTusr B iHpopMalifHOMY CyCHUIbCTBI 2
2 | Tema 2 3aranpHa XapaKTepUCTHKA IHTEPHET-MApKETUHTY SIK Cy4aCHOTO 4
MpPOSIBY MPAKTUYHOTO MAPKETUHTY
3 | Tema 3 CtpaTeriss mpaKTUUYHOT'O-MapKETUHTY 4
4 | Tema 4 SMM — npakTUYHUI MapKETUHT Y COLIAIBHUX MEpexkax 2
5 | Tema 5 KonTekcTHa pekiama sSiK IHCTPYMEHT IHTEPHET-MapKETHHTY 2
6 | Tema 6 SEO sk IHCTpYMEHT MPAKTUIMAPKETHUHTY B IHTEPHETI 2
7 | Tema 7 Email-mapkeTunr 2
8 Tema 8 KoHTEHT-MapKeTHHT 2
Pazom 20
4.2 Temn ceMiHAPCHKHMX 3aHATH 3.B.
Ne Hasga temun KinpkicTh
3/1 TOJTMH
1 | Tema 1 Mapketusr B iHopMaIiiHOMY CYCITLIBLCTB1
2 | Tema 2 3arayibHa XapakTEpUCTHKA IHTEPHET-MAPKETHHTY K Cy4acHOTO 1
MPOSIBY NPAKTUYHOTO MApKETHHTY
3 | Tema 3 CTpateris NMpaKTUYHOTO-MapKETUHTY 1
4 | Tema 4 SMM — npakTUUHUI MapKETUHT Y COLIATbHUX MEpeKax 2
5 | Tema 5 KoHTekcTHa pekiiama siK iIHCTPYMEHT IHTEPHET-MapKEeTHHTY 2
6 | Tema 6 SEO sik iHCTpyMEHT MapKETUHTY B IHTEPHETI 1
7 | Tema 7 Email-mapkeTusr
8 | Tema 8 KoHTeHT-MapKeTHHT 1
Pazom 8
5. 3aBnaHHs AJ1 caMOCTIiiHOI podoTa
No Buau, 3MicT camocTiitHOT poO0oTH Kinbki | Kinbk
CTh ICTh
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3/ TOJIUH | TOAUH
i J1.B. 3.B
1 | IlpounTaT NiAPYYHUKHU Ta MOCIOHUKHU: 10 20

1.  JluroBuenko LJI., Iumunuyk B.II.  Ilpaktuununii-
mapkeTuHr: HapuanbHuit mocionuk. — K.: Llentp yu60BOi

JiTepaTypH, 2008.
http://shronl.chtyvo.org.ua/Lytovchenko_Iryna/lnternet-
marketynh.pdf

2. The 7 M’s of Marketing.

https://conardcreative.wordpress.com/2015/01/23/the-7-ms-
of-marketing-the-first-m-market/

3. Kornep ®. Mapketunr 4.0 Big TpaaWIIHHOTO 10
uudposoro / ®inin Kornep, Iepmasan Karapaxas, Isan
CetpsiBan — BI' «kKMBYKCy», 2018. — 208 c.CeitByn A.
MapkeTHHTOBa aHAIITHKA. SIK MIAKPINTUTH HTYIIII0 JaHUMH/
Anens CeitByn — Hamr popmart, 2019. — 152 c.

4.  Cwmapr P. Agile-mapketrunr/ Ponann Cmapt — Kiy6
Cimeitnoro Jlo3sumrsa, 2019 — 275 c.

2 | O3naitomsienss 3 [IpakTHYHUI-MapKETUHT IHCTPYMEHTAMU: 10 10
Serpstat
Google Trends
Canva
Business suiete
3 | Pobora Haxm 3aBmaHHSAMM Ta IMIJATOTOBKA IpE3EHTAIlIM 10 20
poekTiB (1-4)
4 | ITigroToBKa 0 HANMMCAHHS KOHTPOJBHOI pOOOTH 10 15
5 | IlinroToBKa 3aJIIKOBOTO MPOEKTY 10 13
Pazom 50 78

6. InquBinyajabHi 3aBIaHHS

7. MeToau HAaBYAHHS

MeTonaMu HaBYaHHS 3 HaBYAJIHLHOI JUCIHILIIHH €:

— JIeKIii — PO3KPHUBAIOTHCS MPUHIIUIIOBI Ta HAWOUIBII Ba)KJIHMBI aCHEKTH
BH3HAYCHHUX TEM JUCIHILTIHHM 13 3aCTOCYBaHHSAM MYJIbTHUMEIIMHUX 3aC001B HABYAHHS.
3aCTOCOBYIOTHCS METO/T aKTHBI3aIlii HABYAJIbHO-ITI3HABAIBHO1 TISUTBHOCTI CTY/ICHTA 3
JTUCHHTUTIHA, METOJT IMPOOJIEMHOTO BUKJIATy MaTepiaiay. 9acTKOBO-TIOITYKOBHM, a00
EBPUCTUYHUN, METO/I, SIKi OPIEHTYIOTHCS Ha KOMIIETEHTHICHUH TiIX1] B HABYaHHI.

— CceMiHapH MPaKTHYHOTO XapaKTepy, CHpsSMOBaHI Ha IOTIHOJICHE
OMpAIIOBAaHHS HABYAIBHOTO MaTepially, IO CIPHUSIOTh OTPUMAHHIO MPAKTHIHUX
HAaBUYOK Ta PO3BUTKY TBOPYOro MHUCJICHHsA. PoOora HampaBieHa Ha 30y KCHHS
iHTEepeCy 10 MOCTAaBJICHOTO 3aBJaHHS, CTBOPCHHS MOTHBAIlll HaBYAHHS, PO3BHTOK
MI3HABAJIbHOT aKTUBHOCT1, KOMYHIKATUBHUX YMIHb Ta HABUYOK.


https://conardcreative.wordpress.com/2015/01/23/the-7-ms-of-marketing-the-first-m-market/
https://conardcreative.wordpress.com/2015/01/23/the-7-ms-of-marketing-the-first-m-market/
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— caMOCTiifHa poboTa — noraubieHe caMocTiiHe 3100yBaHHs 3HaHb (poboTa 3
iHpopMaIIiHUMU MaTeplajlaMH, 3HAaHOMCTBO 13 KOMYHIKaTUBHMMM CEpBICAMH Ta
BUKOPHUCTaHHS CIEIIaJbHUX 3aCTOCYHKIB ISl  YNPaBIIHHS KOMYHIKAIlIEIO),
YIOCKOHAJIEHHS BMIHb Ta HaBUYOK BKJIIOYA€ BHUBYEHHSA JOJATKOBHX JIXKEpE
iHpopMmaIlli, 3aCTOCYBaHHS KOMYHIKaTUBHMX TEXHOJOTIH Ta TPE3EHTALlI0
OTPUMAHUX PE3yJbTaTIB.

8. MeToau KOHTPOJII0

Kontponbs 3HaHb 3 HaBUaNbHOI MUCHMIUTIHM BHU3HA4Ya€ BIAMOBIAHICTH PIBHS
OTPUMAHUX CTYJEHTaMH 3HaHb, BMiHb Ta HAaBUYOK BHMOTaM HOPMAaTHBHUX
JIOKYMEHTIB 3 BHINOi OCBITH. HaB4yajipbHUM IUJIaHOM Ta MPOTPaMOI0 HABYAIHHOT
JUCHUTUTIHY TIepei0adeHi pi3Hil BUU 3aB/IaHb. 34 BUKOHAHHS PI3HUX BUJI1B 3aBJaHb
IPOTSTOM CEMECTPY CTYJIEHTH HAaOMPalOTh NMEBHY CyMy OalliB, sika A03BoJisA€ (a00 He
JT03BOJISIE) CKIJIACTH 3aiK.

[ToTounuit KOHTPOJHL — YCHI ONUTYBAaHHS Ha CEMIHAPCHKUX 3aHATTIX 34
3aBJaHHSAM 3 TOTOYHOI Ta MOIEPEIHIX TeM; OIIHIOBAHHS CTYIEHIO aKTUBHOCTI
CTYJIEHTIB Ta SKOCT1 iX BHUCTYIIB Ta KOMEHTapiB MpPHU MPOBEACHHI TUCKYCIA Ha
CEMIHAPCHKUX 3aHATTAX

KoHnTponbsHa poboTa 3 TEOpeTUYHUX Ta MPAKTUYHUX MUTaHb HOPMATUBHOTO 200
IPOOJIEMHOT0 XapaKTepy 3 TEM HaBYAIHHOT AUCIMILUIIHU.

[TincyMKOBUM KOHTpOJIEM 3 HaBYaJIbHOI NMUCLIMIUIIHU € ek3amMeH. Ek3ameH
HPOBOJMTHCS 3a JOMOMOTO MUTAHb 32 BCIM KypcoM, siki HajaHi y Google-form

KonTpoabHi nuTanus 3 Kypcy.

[Tutanns 3a remamu 1-4
1. OcHoBHi 3aBaanHs [IpakTHYHUN-MapKETUHTY
2. Buau MapkeTHHTOBO1 KOMYHIKAITi, IO XapaKTepHi I IHTEPHET
3. Sxi 3aBmaHHS BHKOHY€ aHami3 MUIbOBOI ayautopii B IlpakTuunmii-
MapKEeTUHTY ?
SIxi 3aBIaHHS BUKOHYE aHaIi3 KOHKYpeHTIB B [IpakTuuHuii-MapKeTUHTY ?
SIki TOITYKOBI CUCTEMU BHKOPHUCTOBYIOTHh B [IpakTHYHMII-MapKETHHTY Ta iX
0c00JIMBOCTI?
6. Ins saxux Oi3HEC-CHCTEMH KOPHCHO BUKOpPUCTOBYBaTH [IpakTuuHuii-
MapKETHHT?
7. Cytaicte Omni-channel migxomy
8. XapaktepucTuka yKpaiHChKHX CIIOKUBAYiB — IHTEPHET-KOPUCTYBaUiB?
9. Sxi TeHaeHIlii XxapakTepHi JuIs cydacHoro [IpakTHYHHUIT-MapKETHHTY?
10.T'onoBHa meTa ctpaterii [IpakTHaHUIT-MapKETHHTY
11.Yum xapaktepusyetbes ycmimna [IpakTuuHuii-mapKeTHHTOBa CTpaTeris?
12.Etanu ¢popmyBanHs [IpakTHuHMII-MapKeTHHTOBO1 CTpaTETTIi.
13.0OcHoBHI puHIUIY T00yM0BH [IpakTHUHNII-MapKETHHTOBOT CTpaTeTil

ok
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14.5Ix1 3aBnanHsa [lpakTHYHUN-MapKETUHIOBOI CTpaTerii BUPINIYE IHCTPYMEHT
«BIPYCHE BIJIEO»
15.5x1 3aBnanHsa [lpakTHYHUN-MapKETUHIOBOI CTpaTerii BUPINIYE IHCTPYMEHT
«MApPTHEPCHKI MPOrpaMmd
16.5x1 3aBnannsa [lpakTHYHUN-MapKETUHIOBOI CTpaTerii BUPINIYE IHCTPYMEHT
«KOPUCHHI KOHTEHT»
17.51x1 3aBpnanHs IlpakTHuHMi-MapkeTHHTroBOi cTpaterii Bupimye «landing
page»?
18.111o Take SMM?
19.5Ik1 iHCTpyMEHTH I0IOMAaraloTh CTBOPIOBATH Ta PO3MOBCIOIKYBATH PEKIaMy B
COLIIATPHUX Mepexkax?
20.0c0061MBOCTI KOHTEHTY Yy COI[IAIbHUX Mepexkax, L0 CIPHUS€ 3aTy4YeHHIO
ayuTopii?
21.11{o Take TapreroBaHa pekjama B COI[IaJIbHUX Mepexax?
22.11lo Take BipyCHUN KOHTEHT?
23.XapakTepUCTUKU MONYJIAPHUX B YKpaiHl COI[IaTbHIUX MEPexK?
24.0roJolIeHHS B COLIAIbBHUX MEPEXax y CUCTeMI MEXaHIK KOHKYPCIB 1 aKIiiii?
25.XapakTepucTuKa yKpaiHcbKoi ayauTopii Instagram.?
26.111o o0'eqnye comianbH1 Mepexi Instagram, Pinterest, Youtube, Facebook?
2(. XapaKkTepuCTUKa BIPyCHOTO KOHTEHTY
28.KoHnrerniiist B3aeEMO/Iii IK OCHOBa MapKETHUHTY B 1HGOPMAIIHHOMY CYCH1IBCTBI.
29.Komrnekc-MapKeTUHTY Ta Moro Tpancdopmaris B digital
30.CmiBBiIHOIIIEHHS TIOHATH EJICKTPOHHUN MapKeTHMHr Ta [lpakTuaHwmii-
MapKETHHT.
31.OcHOBHI IHCTPYMEHTH Ta MaiiaHUYUKH [IpakTHUHUIT-MapKETHHTY.
32.006epiTh Oyap SKUH MPOAYKT, OpeHJ a00 KOMIMaHII0 Ta Ha HOTO MpHUKIAIi
Ha3BITh Ta ONMUIIITH €TaIM 3alyCKy peKJIaMHOi KaMITaHii 3a mornomMoror Ads
Manager
[Tutanns 3a Temamu 5-7
XapakTepuCTHKa YYaCHUKIB KOHTEKCTHOI PEKIIaMHU.
Oco0IMBOCTI TeMaTUYHA KOHTEKCTHOT pEeKJIaMH
Buy KOHTEKCTHOT peksiaMu 32 TEXHOJIOTI€I0 MTOKa3y
Oco0uBOCTI B3a€EMO/I1i KOPUCTYBaua 3 KOHTEKCTHOIO PEKJIaMYy, III0 Ma€ HA3BY
«OrooueHHs-3aCTaBKN»
Oco0MMBOCTI KOHTEKCTHOIT PEKJIaMH, 110 Ma€ Ha3BY « TOBapH1 OTOJIOMICHHS
MexanizM BHOOPY IITLOBOT Ay IUTOPIi JIJIs1 KOHTEKCTHOT peKIaMHu.
Bubip cTaBOK y KOHTEKCTHIN peKIaMHIN
Henomniku KOHTEKCTHOT peKIaMH.
Sxuii opmMaT KOHTEKCTHOI BiflcOpEKJIIaMH, PO3POOJCHUN CIEIiadbHO IS
MOOLUTEHUX MPUCTPOIB
10.11Io take SEQ?
11.Ponp mpouecy HapollyBaHHS NPUPOJHUX I[OCHUJIAHb Ha CalT y CHUCTEMI
MOIITYKOBOT'O MPOCYBaHHS
12. XapakrepucTKa BHYTpPIIIHIX Ta 30BHINIHI YWHHUKA  IONIYKOBOTO
MPOCYBAaHHSA?

P

©ooNO O
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13.0nuuiiTe reo3ajiexkHi NOUIYKOB1 3alIUTH

14.0co0611BOCTI Ha3BU MOCAAKOBOI CTOPIHKU JJIsl €(EKTUBHO MPOCYBAHHS Yy
MOIIIYKOBOI cucTeMi?

15.111o Take SERP?

16.11o Take BHYTpillIHA ONTUMI3ALS calTy?

17.1o Take npodinb mocunaanb?

18.11lo Take mecumizairis cauty ?

19.11lo BiZHOCUTHCSA 10 YMHHUKIB 30BHIITHBOT ONTUMI3aLli] callTy?

20.11{o Take Email mapkeTunr?

21.0co61MBOCTI CTOPIHOK 3aXOIJIEHHS! KOHTAKTIB

22.XapakTepucTrka squeeze page

23.111o Take kKOoHBepCis Ta ii BIIMIHHOCTI B 3aJI€KHOCT1 BiJl MAPKETUHTOBUX I[1JICH

24.IaTepHeT-MaliJaHYuKy ISl KOHCTpYytoBaHHs landing page

25.Bunu  enexTpoHHMM JIUCT, 1[I0 BUKOPUCTOBYIOThCS B I[IpakTuuHmii-
MapKETUHTY.

26.HaBeniTh MpuKIaau TPUTEPHOT PO3CUIIKU €JIEKTPOHHUX JIUCTIB

27.EneMeHTH €NeKTPOHHOTO JIMCTA, 110 BUKOPUCTOBYIOThCS B IlpakTuyHumii-
MapKETUHTY

28. Ponb npexenepy y €1€KTPOHHOMY JIUCTI.

29.0co0J1BOCT1 CTBOPECHHS HA3BU JIUCTA

30.Buau KOHTEHTY, 10 BUKOPUCTOBYETHCS B €JIEKTPOHHOMY JIUCTI

Temu pedeparin

3aBraHHs IPAaKTUYHOTO MaPKETHUHTY

MapKkeTHHTOB1 KOMYHIKaITii

AHaJi3 UTLOBOT ayAUTOPIi B IPAKTUYHOMY MApPKETHHTY

AHaJi3 KOHKYPEHTIB IPaKTHYHOMY MapKETHHTY

Poib mpakTMYHOTO MapKETHUHTY y PI3HUX Oi3HEC-CUCTEMAax
XapaKkTepuCTHKa YKpaiHCHKUX CIIOKUBAYiB

Sxi TeHaeHIIIT XapaKTepHi 71 Cy4aCHOTO MPAKTUYHOTO MAPKETHHTY
['onoBHa MeTa cTpaTerii MpaKTHYHOTO MAPKETUHTY

. [HTEepHET K IHCTPYMEHT MPAKTUIHOTO MAPKETUHTY

10 OCHOBHI IPUHIUIHN TO0YI0BU CTPATETii MPAKTHYHOTO-MaPKETUHTY

©CoNOORWNE

9. Cxema HapaxyBaHHs 0aJiiB
MiHimMaabHa KUTBKICTB OaiB JyIsl JOCTYITY 110 €k3aMeHy - 20 OariB

9.1 Cxema HapaxyBaHH# 0aJjiB 1/B

Kontpo
JIbHA
pobota
nepenba
TloTo4HMI KOHTPOJIB Ta caMOCTiitHa podoTa YeHa Pazom | ek3 Cyma
HaBYallb
HUM
TTAHOM
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TL [ T2 T3 T4 T5 | T6 T7 T8 1
10 10 10 10
20 60 | 40 | 100
9.2 Cxema HapaxyBaHHs 0aJiiB 3/B
Kontpo
JIbHA
pobota
nependa
TloTouHMIT KOHTPOJIB Ta CaMOCTilHA podoTa YyeHa Pazom | ex3 Cyma
HaB4YaJIb
HUM
IIAaHOM
Tl T2 T3 T4 TS T6 T7 T8 1
10 10 10 10
20 60 | 40 | 100
KpuTtepii ouiHIOBaHHS MOTOYHOT0 KOHTPOJIIO:
Biominno BuxoHaHHST CTYJEHTOM 3aBJaHHS  XapaKTEPU3YETHCS
9 - 10 Ganis CBOEYACHICTIO BUKOHAHOI pOOOTH; MOBHUM, IIMOOKHM Ta
3MICTOBHUM  pO3B’SI3aHHSM  IIOCTaBJICHUX  3aBJIaHb;
BUKOHAHHSIM BCIX i, OIepalliii, mpoIeciB BKa3aHUX B
3aBaaHH1. PoOoTa XapakTepu3yeTbcs KpeaTUBHICTIO.
Hoope BukoHaHHS CTyA€HTOM 3aBJaHHSA  XapaKTEPHU3YEThCS
7 - 8 6anmu MOBHUM, TJAMOOKMM Ta 3MICTOBHUM  PO3B’sS3aHHSIM
MOCTABJICHUX 3aBJIaHb, BUKOHAHHSIM BCIX i, OIeparlii,
MpoIIeCiB BKAa3aHUX B 3aBjJaHHI. Ajie poO0Ta HECBOEYACHO
nojlaHa Ha TepeBipKy Ta/ abo B poOOTI BIACYTHIN TBOPYIH
X111 10 BUPIIMICHHS 3aB/IaHb.
3a008in1bHO BukoHaHHS  CTyA€HTOM 3aBJaHHS  XapaKTEPU3YeEThCS
5- 6 6amu HEJIOCTaTHhO IIOBHHUM, IIOBEPXHEBHUM Ta HE3MICTOBHHM
pPO3B’SI3aHHSAM  TIOCTaBJICHMX 3aBJaHb; ITHOPYBAHHSIM
NeSKUX JIii, OTIepalliid, MPoIeCiB BKa3aHUX B 3aBJaHHI.
Hezaooginono BukoHaHHS CTyIEHTOM 3aBAAHHS XapaKTEPU3YETbCS HE
0-4 canis BUPIIICHUMHU 3aBJAHHSIMH; ITHOPYBAaHHAM BCIX i,
oTieparliid, MpoIeciB BKa3aHUX B 3aBJaHHI.
KpuTepii o1iHrOBaHHSs eK3aMEHAI[IITHOTO 3aBAaHHSA
Bigmiaxo 45 — 50 OaiiB
3apaxoBaHO -
Hobpe 37 — 44 Ganis
3a70BUILHO 30 — 36 OamiB




He3anoBuibHO

20 - 29 oamm
He

BIJINIOBI/Ta€ CyTi 3alTUTAHHSI.

Binmosink BijcyTHs Ta (a060) HE

3apax0OBaHO -
P 0 6anis

Kpurepii o1iHfOBaHHS KOHTPOJIBHOT pOOOTH:

Biominno
17- 20 Gaiis

Bukonane CTyAeHTOM 3aBJaHHS XapaKTEPU3YETHCS
IOBHUM, TJUOOKMM Ta 3MICTOBHUM PO3B’S3aHHIM
MOCTAaBJICHUX 3aBJlaHb; BUKOHAHHAM BCIX JiH, omepartii,
MpoIIECiB BKa3aHUX B 3aBIaHHI. PoGora
XapaKTEPHU3YETHCSI KPEATUBHICTIO.

Hoope
14 - 16 6amu

Bukonane CTyAeHTOM 3aBJaHHS XapaKTEPU3YETHCS
MOBHUM, TJUOOKMM Ta 3MICTOBHHUM PO3B’S3aHHIM
MOCTaBIICHUX 3aBJIaHb, BUKOHAHHSM BCIX JIIH, OMEpaIrii,
MpoIeCiB  BKa3aHMX B 3aBIaHHL. Ase B poOoTi
3yCTPIYarOTHCS HECYTTEB] TOMUIIKH.

3aooeinbno
10 - 13 Ganmu

BukoHaHe CTyIeHTOM 3aBJaHHS XapaKTEPU3YETHCS
HETIOBHHUM, TIOBEPXHEBUM Ta HE3MICTOBHUM
pO3B’SI3aHHAM TIIOCTAaBJIEHUX 3aBJaHb, ITHOPYBAaHHSIM
JeSTKUX JT1i, OTiepallii, MpoIeciB BKa3aHUX B 3aB/IaHHI. .

Hezaooeinvno
0-9 6aniB

BukoHaHe CTyIeHTOM 3aBIaHHS XapaKTEPU3YEThCS HE
BHUPIIICHUMHU 3aBIaHHSMH, ITHOPYBAaHHSM BCIX [IiH,
oTeparliid, MpoIeciB BKa3aHUX B 3aBIaHHI.

MIxana oniHIOBaAHHSA

Oumuinka

Cyma 6astiB 3a BC1 BUAM HABYAIBHOT AiSTTBHOCTI s
HPOTATOM CEMECTPY JUTA YOTUPUPIBHEBOT | JABOPIBHEBOI

[IKAJIW OLIHIOBAHHS HIKaJIN
OLIIHIOBAHHS

90 - 100

BIIMIHHO

70-89

H06pe 34paxOBaHO

50-69

3a10BUILHO

1-49

HC

HE3aI0BUILHO
3apaxoBaHO

15
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10. PexomenoBana Jiiteparypa

OcHoBHa JiTeparypa

1. Cnobonsuauk AM., Morunescoka O.10., Pomanosa JI.B., Canbkosa [.}O. Digital-mapkeTunr: Teopis

10.

11.

12.

13.

1 IIPaKTHKA! HaBYAJIbHUU MOCIOHUK. Kuis. KuMYy, 2022. 228 c.
https://dspace.nau.edu.ua/bitstream/NAU/57894/1/Digital-
%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%20%
D1%82%D0%B5%D0%BE%D1%80%D1%96%D1%8F%20%D1%96%20%D0%BF%D1%80%
D0%B0%D0%BA%D1%82%D0%B8%D0%BA%D0%BO0.pdf
Mapxketusr y nudposomy cepeposui [Tekcr]: miapyunuk / H.€. JlerynoBcbka, JI.M. XomeHko,
O.B. JIronboB Ta 1H.; 3a 3ar. pen. H.€. Jlerynoscbkoi, JI.M. Xomenko. — Cymu: Cym1Y, 2021. —
259 c.
KWUPUUYEHKO, H.; AJIELIIEHKO, JI. DIGITAL-MAPKETHHI: AKTYAJIbHI TEHJAEHILIII,
BEKTOPU PO3BUTKY TA CYYACHI CTPATETII ITPOCYBAHHS ONLINE-BI3HECY.
Development Service Industry Management 2024, 8-15.
https://dsim.khmnu.edu.ua/index.php/dsim/article/view/83
Mapxkerunr: HaBu. oci6. / H. IBaneuko, T. bopucoga, 1O. [Iporumms Ta iH.; 3a pea. H.P. IBaneuko.
Tepromins: 3YHY, 2021. 180 c.
Mapxkerunr [Enexkrponnuii pecypc] : HaBdu. noci6. / H. IBaneuko, T. Bopucosa, 0. IIporummusa [Ta
iH.] ; 3a pen. H. P. IBameuko. - Tepmonmurs : 3YHY, 2021. - 180 c¢. URL
http://dspace.wunu.edu.ua/bitstream/316497/42757/3/%D0%9D%D0%B0%D0%B2%D1%87%D0
%B0%D0%BB%D1%8C%D0%BD%D0%B8%D0%B9%20%D0%BF%D0%BE%D1%81%D1%9
6%D0%B1%D0%BD%D0%B8%D0%BA%20%D0%9C%D0%B0%D1%80%D0%BA%D0%BS5
%D1%82%D0%B8%D0%BD%D0%B3%202021%20%283%29%20%281%29.pdf
Jlutouenko I., [Timimuyk B. IIpakruunnii-mapkerunr. HaBuansauit mocionuk — K. Llentp yu6osB.
aitep., 2017 — 186 c.
I'ynsesa .A.I'.T".IlIBauny, B.B.Toncroi, JI. M.Ilerpeuyk, FO.C.IBamenko, Co6onenko O.B. CyuacHi
iH(bopMaIliitHO-KOMYHIKaIliH1 TexHoJoril: Hapuanpauit mocioruk. — J{ninpo: HMetAY, 2017. —230
c
[eBuenko JI. C. Crpareriunuii 6i3Hec-KoHCANTHHT : HaB4. noci0. / JI. C. IlleBuenko. — XapkiB :
[IpaBo, 2019. —302 ¢
[Tucapenko B.B., baropka M.O. Crpareriuauii MapkeTHHr: HaB4.noci0 . — JlHinpo:Buaasens ., 2019
-240 c.
Kotnep ®@. Mapketunr 4.0 Bix Tpaguitiiinoro ao mudposoro / @inin Kotnep, 'epmaBan Karapmkas,
IBan Cerbsian — BI' «kKMBYKC», 2018. — 208 c.
CeitByn A. MapkeTuHroBa aHaiituka. Sk minkpinutu iHTyinito ganumu/ Anens CBitByn — Ham
dopwmar, 2019. — 152 c.
Cwmapr P. Agile-mapkerunr. [lepeTBOpeHHS T0CBITy KITIEHTIB Ha Ballly KOHKYpEHTHY TiepeBary/
Ponann Cmapt — Kiy6 Cimeiinoro [o3simtsa, 2019 — 275 c.
Mak-ki P. CropiHOMiKa MapKeTHHT y IocTpekiIaMuy ernoxy / Pooept Mak-ki —Vivat, 2019 — 270 c.

Jonomixna Jitepatypa
1. PaGeit H. P., Tpenau cydacHoro IlpakTuuHuii-MapkeTHHTy sSK OCHOBa sl (OpMYyBaHHS
iHTepHeT-cTpaterii nmianpueMmctBa. Modern Economics. 2019. Ne 17(2019). C. 193-199. DOI:
https://doi.org/10.31521/modecon.VV17(2019)-31.
2. Danny Star The SECRETS of DIGITAL MARKETING and its ROLE in GROWING your
BUSINESS. 2019 https://websitedepot.com/wp-content/uploads/2019/08/vision-2020-by-danny-

star.pdf
3. Grubor Aleksandar, Olja Jaksa. Internet Marketing as a Business Necessity June 2018
Interdisciplinary Description of Complex Systems 16(2):265-27

https://www.researchgate.net/publication/326034383 Internet Marketing as a Business Necessi
ty



https://dspace.nau.edu.ua/bitstream/NAU/57894/1/Digital-%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%20%D1%82%D0%B5%D0%BE%D1%80%D1%96%D1%8F%20%D1%96%20%D0%BF%D1%80%D0%B0%D0%BA%D1%82%D0%B8%D0%BA%D0%B0.pdf
https://dspace.nau.edu.ua/bitstream/NAU/57894/1/Digital-%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%20%D1%82%D0%B5%D0%BE%D1%80%D1%96%D1%8F%20%D1%96%20%D0%BF%D1%80%D0%B0%D0%BA%D1%82%D0%B8%D0%BA%D0%B0.pdf
https://dspace.nau.edu.ua/bitstream/NAU/57894/1/Digital-%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%20%D1%82%D0%B5%D0%BE%D1%80%D1%96%D1%8F%20%D1%96%20%D0%BF%D1%80%D0%B0%D0%BA%D1%82%D0%B8%D0%BA%D0%B0.pdf
https://dspace.nau.edu.ua/bitstream/NAU/57894/1/Digital-%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%20%D1%82%D0%B5%D0%BE%D1%80%D1%96%D1%8F%20%D1%96%20%D0%BF%D1%80%D0%B0%D0%BA%D1%82%D0%B8%D0%BA%D0%B0.pdf
https://dsim.khmnu.edu.ua/index.php/dsim/article/view/83
http://dspace.wunu.edu.ua/bitstream/316497/42757/3/%D0%9D%D0%B0%D0%B2%D1%87%D0%B0%D0%BB%D1%8C%D0%BD%D0%B8%D0%B9%20%D0%BF%D0%BE%D1%81%D1%96%D0%B1%D0%BD%D0%B8%D0%BA%20%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%202021%20%283%29%20%281%29.pdf
http://dspace.wunu.edu.ua/bitstream/316497/42757/3/%D0%9D%D0%B0%D0%B2%D1%87%D0%B0%D0%BB%D1%8C%D0%BD%D0%B8%D0%B9%20%D0%BF%D0%BE%D1%81%D1%96%D0%B1%D0%BD%D0%B8%D0%BA%20%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%202021%20%283%29%20%281%29.pdf
http://dspace.wunu.edu.ua/bitstream/316497/42757/3/%D0%9D%D0%B0%D0%B2%D1%87%D0%B0%D0%BB%D1%8C%D0%BD%D0%B8%D0%B9%20%D0%BF%D0%BE%D1%81%D1%96%D0%B1%D0%BD%D0%B8%D0%BA%20%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%202021%20%283%29%20%281%29.pdf
http://dspace.wunu.edu.ua/bitstream/316497/42757/3/%D0%9D%D0%B0%D0%B2%D1%87%D0%B0%D0%BB%D1%8C%D0%BD%D0%B8%D0%B9%20%D0%BF%D0%BE%D1%81%D1%96%D0%B1%D0%BD%D0%B8%D0%BA%20%D0%9C%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%202021%20%283%29%20%281%29.pdf
https://doi.org/10.31521/modecon.V17(2019)-31
https://websitedepot.com/wp-content/uploads/2019/08/vision-2020-by-danny-star.pdf
https://websitedepot.com/wp-content/uploads/2019/08/vision-2020-by-danny-star.pdf
https://www.researchgate.net/publication/326034383_Internet_Marketing_as_a_Business_Necessity
https://www.researchgate.net/publication/326034383_Internet_Marketing_as_a_Business_Necessity
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4. Typuun JI., Monactupcekuii I'. Social Media Marketing sk IHCTpyMEHT IpOCYBaHHS
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Jlonatok 10 po60o40i mporpamMu HaBUaNbHOI JUCHUILTIHU «[IpakTHYHUNI-

MapKETHUHL»
(Ha3Ba AUCIUTLIIHU)

Jlit0 poOoU0i mporpaMu MpoI0BKEHO: Ha

3acTyIHUK JIeKaHa COLIOJIOTTYHOro (PaKyJIbTEeTy 3 HaBUaJIbHOT poOOTH

(miamuc) (mpi3BuILle, 1HIIIATN)

« » 2024 p.

['onoBa HAyKOBO-METOAMYHOT KOMICIT COI0JIOTTYHOTO PaKyIbTETy

0n11s COPOKA
(mipmuc) (mpi3BUILE, 1HIL1AJIN)

« » 2024 p.
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